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On this work sheet, you will list the URL of your homepage and the most important revenue driving pages on your website. These revenue-driving pages could include:

Information and Service Businesses

· Product or info-product sales pages (e-books, books, videos)

· Service category pages (for example, a dentist would have different category pages, such as "teeth whitening," "veneers," etc.)
e-Commerce:

· Product category pages (for example, a chair retailer would have category pages such as: patio chairs, dining room chairs, desk chairs, etc) 

· Pages of high revenue driving products 

Next, you will analyze each of your critical URLs by copying and pasting it into the Keyword Density Checker. 

Homepage

URL: 

CURRENT Dominant keyword phrases

· Dominant keyword #1

· Dominant keyword #2

· Etc.

Name of Key Page #1

URL: 

CURRENT Dominant keyword phrases

· Dominant keyword #1

· Dominant keyword #2

· Etc.

Name of Key Page #2
URL: 

CURRENT Dominant keyword phrases

· Dominant keyword #1

· Dominant keyword #2

· Etc.

Name of Key Page #3
URL: 

CURRENT Dominant keyword phrases

· Dominant keyword #1

· Dominant keyword #2

· Etc.

Name of Key Page #4
URL: 

CURRENT Dominant keyword phrases

· Dominant keyword #1

· Dominant keyword #2

· Etc.

Name of Key Page #5
URL: 

CURRENT dominate keyword phrases

· Dominant keyword #1

· Dominant keyword #2

· Etc.

Name of Key Page #6
URL: 

CURRENT dominate keyword phrases

· Dominant keyword #1

· Dominant keyword #2

· Etc.

Name of Key Page #7
URL: 

CURRENT dominate keyword phrases

· Dominant keyword #1

· Dominant keyword #2

· Etc.

